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Campaign Manager, Cannabis Referendum 

Purpose of the position 

The Drug Foundation, along with key stakeholders from the Health Not Handcuffs movement, 
will lead the campaign for the “Yes” vote at the 2020 cannabis referendum, being held 
alongside the general election. 

No other country has put cannabis legalisation/regulation to the popular vote, so this is a 
unique opportunity for a skilled political campaign operator to work on an exciting and 
important issue. 

The purpose of the Campaign Manager is to ensure we win this campaign. 

The successful applicant will use their skills as an experienced campaign organiser to 
coordinate our nationwide strategy. 

You will be someone who can work in a pressured environment, providing campaign 
leadership as well as getting your hands dirty in the day-to-day doing of campaign activities 
(because, we must be honest, we don’t have much resource behind this campaign…yet. But 
there is a tonne of enthusiasm, goodwill and volunteer effort we can use). 

Planning and delivering multiple overlapping projects, supporting fundraising, managing the 
campaign budget, supervising and supporting volunteers, and maintaining strategic direction 
in pressured situations are key aspects of this role. 

Key details 

• Location: The Drug Foundation’s office in Wellington; with extensive travel within NZ. 

• Hours: The role is offered as full time. Some out of hours work will be required e.g. 
evening, teleconference calls, occasional weekend meetings. 

• Term: Fixed term – to finish 4 weeks after the next New Zealand general election. 

• Salary: Indicative range $90,000 - $100,000   

Key responsibilities and accountabilities: 

The Campaign Manager is responsible for managing the overall campaign direction within the 
boundaries of the campaign strategy, making sure that campaign spending is effective, and 
that campaign staff and volunteers are supported and focused. 

This will be done in close collaboration with the Campaign Strategy Team, made up of the 
Foundation’s Executive Director, Communications Manager, and Policy & Advocacy Manager. 
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The major tasks of the Campaign Manager are 

• Implement and manage the Campaign Strategy, including revisions and changes as agreed 
with the Campaign Strategy Team from time to time. 

• Innovate and drive initiatives in order to maximise the success of the Campaign Strategy, 
including but not limited to: research, fundraising, volunteer engagement, digital 
communications, advertising, public relations, promotions, ground-campaigns. 

• Ensure good financial planning and financial management of campaign budgets. 

• Develop and maintain strong relationships that enhance delivery of the strategy, especially 
with allies involved in other campaigns, and other key stakeholders. 

• Supervise campaign staff (including voluntary roles) on a day to day basis. Manage to scale 
up the team as more resources come in. 

• Ensure service to local and regional campaigns in line with the Campaign Strategy. 

• Provide leadership, support, and direction and to campaign staff and volunteers, and 
provide regular feedback on performance as required. 

• Determine and set priorities for campaign staff and volunteer work objectives. 

• Induct campaign staff effectively. 

Key relationships 

The Campaign Manager reports directly to the Executive Director, and works with the 
Campaign Strategy Team and other staff of the NZ Drug Foundation to ensure the smooth 
running of the campaign. 

The Campaign Manager will supervise external contractors (e.g. research, marketing and 
communications). 

We are looking for: 

Experienced, innovative campaigner 

You will have previous experience of national political or NGO campaigns. You will have 
experience in organising people and resources to meet specific objectives, under time 
pressure, establishing strong campaign narratives and using creative and innovative tactics to 
get the message across in a cost-effective way (especially through digital channels). 

You will have knowledge of and experience in coordinating directed-network campaigning, 
with proven abilities in grassroots organising, building cross-movement networks, and 
message framing. 
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Political awareness 

You will be a working in a high risk / high trust environment and must exercise political acumen 
in order to uphold the good reputation of the Drug Foundation. 

Exceptional communication skills 

You can craft compelling written materials and to deliver a persuasive message verbally, and 
have proven experience applying best practice communications techniques, including strong 
understanding of traditional media and digital media platforms. 

Strategic-thinking ability 

Due to the variety of work and pace of change, you must be able to maintain strategic 
direction whilst overseeing numerous projects. 

Project leadership skills 

You will need to be a self-starter with superb organisational, communication and teamwork 
skills. You will be good at building consensus in order to unite teams behind a project, and be 
goal focussed to ensure that projects are implemented on time and within budget. 

Resilience / Composure 

You demonstrate resilience to high pressure situations and be able to perform at a high level 
of quality in demanding situations. 

Experience working with and getting the best out of volunteers 

The role requires a sophisticated approach to relationship management with campaign 
partners and volunteers. 

Information technology 

You will be overseeing a campaign that emphasises new technologies, social media, and data-
driven campaigning. Understanding and experience with these technologies is required.  

Work environment at the Drug Foundation 

The Drug Foundation works on some of the most challenging issues facing communities. 
Because of this we invite people to work for us who share our vision and values, and who are 
passionate about the work we do. 
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We are a non-government charitable trust. We are staunchly independent and place very high 
value on the advocacy role of community organisations. We have a small team with a 
reputation for credibility and professionalism. Our work is respected by policy makers, 
politicians, and other alcohol and drug agencies. 

The Drug Foundation has high expectations of those who work with us, and in return we strive 
to provide a supportive, flexible, innovative and professional work environment.  

Our staff: 

• demonstrate an understanding of, and commitment to, our values and core principles 
outlined in our constitution, strategic plan and staff code of conduct 

• work within our stated vision, mission and goals, and follow our operational policies and 
procedures 

• incorporate the principles of continuous quality improvement into their activities 

• ensure their own safety and the safety of others in the workplace and actively participate 
in maintaining a safe working environment. 

We provide professional development opportunities for all staff in recognition of its critical 
importance in the maintenance of excellence in service quality and job satisfaction. We 
negotiate initiatives with individual staff which support their work and life balance, such as 
flexible work hours. 

Our team works in an open-plan office located in a wonderful office near Wellington’s 
waterfront. We are close to great coffee, good food and public transport. We have a great 
selection of vinyl, and encourage staff to BYO music. 

Budget authority 

From time to time, the Campaign Manager will have responsibility for policy project budgets, 
including the authority to approve expenditure within budgets approved by the Board of 
Trustees and as delegated by the Executive Director. The Campaign Manager is required to 
ensure that they and staff they are responsible for fully complying with the Drug Foundation’s 
finance policies and procedures. 

Public statements 

Only the chairperson of the Drug Foundation Board of Trustees and the Executive Director are 
authorised to make public statements. The Executive Director may delegate this authority to 
policy or communications staff to comment on specific matters from time to time. 

Conditions of employment 

Terms and conditions of employment will be set out in the letter of appointment and 
employment agreement. 


