
Senior Social Media Advisor 
Position Description 
 

 

About the New Zealand Drug Foundation  
 
Our vision is an Aotearoa New Zealand free from drug harm. We are a registered charity and have been at 
the forefront of major alcohol and other drug policy debates for over 30 years. 
 
We transform the way New Zealand addresses drugs through leadership, supporting communities, and 
inspiring wellbeing and mana enhancing actions. This means that we: 

• Commit ourselves to health equity for Māori and meeting Māori health aspirations. 
• Create kind, compassionate and people-centred responses to drug harm reduction. 
• Support communities to create solutions for themselves. 
• Respect the power of evidence to inform our own work and promote healthy public policy. 

 
The Communications Team ensures the Drug Foundation is effectively promoting its campaigns, 
programmes and policy reform messages. We work collaboratively with the rest of the organisation to 
ensure we produce compelling and evidence-based comms and marketing that is audience- and values- 
led. As a small team we work together flexibly and collaboratively. 
 
 
Purpose of the Senior Social Media Advisor position 
 
The Drug Foundation can only be successful at achieving our goal of reducing drug harm if our intended 
audiences hear, understand and are motivated by our message(s). 

The Senior Social Media Advisor is at the forefront of engaging our audiences online, with overall 
responsibility for the Drug Foundation’s social media channels and social content production. As part of 
this mahi, you will have a strong focus on developing and managing the social media channels for The 
Level, our new platform for straight up drug information. 

You will become deeply familiar with the Drug Foundation’s policies and positions and will be able to work 
at pace to respond to news events. 

You will ensure the Drug Foundation’s messages are inclusive and reaching diverse communities. In 
particular, you will ensure we are reaching Māori audiences and shape your communications work within a 
Tiriti o Waitangi framework. 

In our small communications team you’ll need to work collaboratively, with openness, honesty and 
transparency. This may require being flexible and covering some work across web, email and other 
communications channels when required.  

The role is focused 0.75 on The Level and other programmes and 0.25 on public health and policy. This 
may shift as new funding and staff are brought on board. 
 
Focus areas 
 

1. Strategy and planning 
You will develop social media strategies and plans for the various Drug Foundation workstreams, 
programmes and campaigns, in collaboration with other team members. You will ensure social 
media output is planned in advance and follows the agreed strategies and approval processes. 
  

2. Content production 
You will create compelling and engaging written and visual content for the Drug Foundation, The 
Level, and any other programme social media channels the Drug Foundation runs. From time to 
time you will also commission and oversee content creation by external contractors. 
 

3. Social community building 
You will be responsible for developing and nurturing our social media communities, including 

http://thelevel.org.nz/
http://thelevel.org.nz/


responding to and moderating comments, coming up with ideas for reactive content, and spotting 
emerging issues or trends that we should respond to.  
 

4. Manage paid promotion 
You will manage all paid social media promotion, including monitoring and reporting on 
performance, refining targeting, and ensuring campaigns are within budget. You will be innovative 
and sophisticated in how you target audiences and develop promoted content. 

 
 
We expect all Drug Foundation staff to: 

1. Work well as part of a team 
2. Abide by the staff Code of Conduct and individual employment agreements. 
3. Contribute to a healthy and safe work environment, following all health and safety guidance. 
4. Maintain and develop their skills, knowledge, and expertise. 
5. Work to enhance the wellbeing of Māori and helping the Foundation to honour Te Tiriti ō Waitangi. 

 
Key tasks and performance measures 
 

Strategy and planning 

Key tasks Expected results 
Develop and implement a social media strategy A social media strategy is developed that aligns 

with the organisation’s objectives and broader 
communications plan. The strategy is referred 
to on a regular basis and is refined accordingly 
  

Proactively plan social media activity  Social media output is thought out and content 
production workload is managed 
 

Content production 

Key tasks Expected results 
Contribute to campaign and comms planning 
and strategy 

Campaign and comms planning has strong 
social media component  
 

Create engaging written and visual content for 
The Level and Drug Foundation social channels 

Content engages and grows audiences, 
conveys NZDF’s position accurately, and aligns 
with campaign plans 
 

Work with external contractors and agencies to 
develop content as required 

External content producers are well briefed and 
deliverables are produced on time and within 
budget 
 

Develop quick turnaround social content to 
respond to current events 

The Drug Foundation’s social channels are 
seen as on the pulse of drug issues in Aotearoa 
 

Social community building 

Key tasks Expected results 
Respond to comments, manage messages and 
refer to other NZDF staff if necessary 

Comments and messages that require NZDF 
response are replied to in a timely manner. 
Reponses are accurate and informed by NZDF 
subject matter experts 
 



Monitor analytics and emerging trends Issues are brought to the attention of senior 
NZDF staff 
 

Report on social engagement performance, 
recommend actions 

Our social media strategy is data-driven and 
NZDF senior staff are kept up to date with how 
social media is performing 
 

Management of paid promotion 

Key tasks Expected results 

Setup paid social promotion campaigns Creative, audience and targeting for all social 
promotion is setup in a sophisticated way 
 

Monitor social media promotion  All social media promotion is monitored and 
performance optimised. All campaigns are kept 
within budget 
 

Feed into campaign and communications 
strategy 

Broader campaigns are informed by knowledge 
of past performance and ideas for better 
engaging audiences 
 

Member of the communications team 

Key tasks Expected results 
Collaborate with and support the wider 
communications team where needed 

The team is able to respond to challenges and 
urgent needs  
 

Work openly, honestly, and positively with other 
communications team members 

The team is high performing and trusted by the 
rest of the organisation 
 

 

Skills and knowledge required 
 

• Culturally competent  

• An understanding of and commitment to Te Tiriti o Waitangi 

• Excellent written communication 

• Visual content creation skills  

• Experience with digital content creation apps and tools (e.g., Adobe Creative Suite) 

• Excellent time management and ability to juggle competing demands 

• Experience with social media management platforms 

• Expert knowledge of social media paid promotion platforms (e.g. FB ad manager) including 
targeting  

• Communications and messaging  

• Campaign and changemaking  

• Knowledge of political systems and change 
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